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NO RECESSION SEEN IN U.S. 


FOREIGN TRADE IN BOOKS 


By William S. Lofquist 


Foreign demand for U.S. books remained at a very high 
level through 1974, and U.S. publishers attained new records in 
both dollar volume and in quantities shipped abroad. Exports of 
U.S. books in 1974 totaled $243 million, a substantial 25% 
increase in sales over 1973. The number of copies shipped in 
1974 came to 199 million or 24% above the 160 million copies 
of books and pamphlets sent abroad in 1973. Imports of books 
to the U.S. in 1974 came to $151 million, a 13% increase over 
1973. The number of copies imported in 1974 dropped to 215 
million copies or 5% below the 227 million copies imported in 
1973. 

Analysis of the data relating to U.S. imports and exports of 
books reveals the following information: 

1. While book exports account for just over 6% of the U.S. 
book industry’s total annual output, this figure understates the 
significance of foreign trade to a growing number of prominent 
publishers. International sales—particularly those of technical, 
scientific and professional books and also publishers of 
encyclopedias—are a principal factor in the marketing programs 
of many leading U.S. publishers and their contribution to these 
company’s earnings is significant. Conversely, for those U.S. 
publishers who specialize in the sale of art books, works 
produced abroad and imported into the United States may easily 
constitute the majority of a publisher’s total annual book output. 

2. On a dollar volume basis, U.S. exports and imports of 
books increased substantially in the years 1973-74. However, 
export data for the period 1967-72 show the total dollar volume 
of U.S. book exports increasing at an annual average rate of just 
3.7% per year (to $172.2 million in 1972 from $143.2 million in 
1967). This compares unfavorably with the 5.3% annual average 
increase in domestic U.S. sales of books in this period (to 
$2,915.4 million 1972 from $2,255.3 million in 1967). 

3. Publishers of U.S. books distributed overseas have met: 
(1) strong competition in foreign markets, and (2) stiff foreign 
resistance to price increases in spite of the inflationary cost 
factors at work in the United States. These conclusions result 
from a comparison of the dollar volume of U.S. books exported 
to the total number of copies sold. While not all U.S. book 
export categories show the number of copies sold (textbooks, for 
example, show only dollar volumes), a review of total book 
export data between the years 1967 and 1974 indicates that the 
average value of a U.S. book shipped overseas in 1967 was $1.11 
per copy ($113.2 million/101.8 million copies sold) compared to 
the 1974 value of $1.00 per copy ($182.4 million/183.2 million 
copies sold). It may also be possible that U.S. publishers shipped 
progressively greater quantities of paperbound books to foreign 
markets in the period 1967-74, tius lowering the dollar value of 
the average U.S. book exported. It should also be noted the 
average value per book imported to the United States over the 
years 1967-74 increased slightly, from $0.71 in 1967 ($69.1 
million/96.9 million copies sold) to $0.72 in 1974 ($148.2 
million/205.2 million copies sold). 


4. In terms of dollar volume, U.S. books distributed abroad 
are the most significantly traded U.S. printed product. Total 
1974 book shipments of $243 million accounted for 49% of all 
U.S. printed product exports. Books are also a significant import 
item, with 1974 U.S. book imports of $151 million representing 
53% of total U.S. imports of printed products (see the Statistical 
Series section of this report for detailed international trade data 
on printed matter entering and leaving the United States). 


Primary Markets for Selected Book 
Exports 


An overview of U.S. book exports for the period 1967-74 is 
shown in table 1. This table provides data on total export dollar 
value and number of copies sold for six specific book classifica- 
tions. Data for a seventh classification, textbooks, are shown only 
on a total dollar value basis. 

Chart 1 compares the value per copy of U.S. book exports 
between 1967 and 1974. These figures are derived for each of the 
six book export classifications by dividing the tota! annual dollar 
value for a specific book category by the number of copies sold. 
These annual sales per unit figures reflect the interplay of factors 
such as foreign demand, competition, possible substitution of 
paperbound books in place of hardcover books, as well as 
variables relating to production and distribution. The chart 
reveals a surge in unit sales of dictionaries (to $4.84 in 1974 from 
$2.73 in 1967), a gradual rise in unit sales of technical, scientific 
and professional books (to $2.53 in 1974 from $1.87 in 1967) 
and slightly rising unit sales for the largest book category: books 
and pamphlets, not elsewhere classified (to $0.81 in 1974 from 
$0.66 in 1967). A downturn trend in annual unit sales was noted 
by publishers of encyclopedias (to $3.33 in 1974 from $4.18 in 
1967), children’s picture and painting books (to $0.41 in 1974 
from $0.53 in 1970) and religious books (to $0.26 in 1974 from 
$0.53 in 1967). 

Textbooks. Textbook publishers have noted substantial 
foreign demand, with textbook sales increasing at the annual 
average rate of 8.7% per year between 1967 and 1974. While no 
data are available to show the number of copies exported each 
year, table | records an increase of total sales from $30.0 million 
in 1967 to $53.8 million in 1974. The following countries are 
the primary markets for U.S. textbooks: 


1974 sales 
(million $) 
$28.8 
6.8 
4.0 
2.1 
1.4 
1.1 


United Kingdom 
Australia 
Netherlands 
Mexico 





1974 
sales 
(million $) 


West Germany 


Technical, Scientific and Professional Books. Foreign sales 
of U.S. technical, scientific and professional books rose to $42.5 
million in 1974 from $24.5 million in 1967, an average annual 
gain of 8.1%. The number of copies sold in this time frame 
advanced to 16.8 million in 1974 from 13.1 million in 1967, an 
average increase of 3.7% per year. Demand for U.S. technical, 
scientific and professional books came primarily from the 
following countries: 


1974 number 
of copies sold 
(in millions) 

5.9 

4.5 

2.2 

1.0 

0.4 

0.4 

0.3 

0.2 


1974 sales 
Country (million $) 
Australia 
United Kingdom 
Rs ora teh aioe at ae a a Be 
Netherlands 
West Germany 
Brazil 
Republic of South Africa 


Religious Books. Exports of U.S. religious books (including 
bibles, testaments, devotionals) increased significantly between 
1967 and 1974. Foreign sales in 1974 totaled $12.0 million, up 
from $5.0 million in 1967—this represents an annual increase of 


13.4% per year. The number of copies of religious books sold 
jumped to 45.9 million in 1974 from only 9.3 million in 1967. 
The major markets for U.S. religious books are: 


1974 number 
of copies sold 
(in millions) 
5.6 
2.1 
3.4 
3.7 
4.6 
3.5 
1.9 


1974 sales 


Country (million $) 


United Kingdom 
Brazil 


Republic of South Africa 


Dictionaries. As shown in chart 1, U.S. dictionaries export 
sales per unit grew substantially in the period 1967-74. In 1967 
sales per unit were $2.73 and advanced by 1974 to $4.84 sales 
per unit. Total U.S. dictionary exports were $6.1 million in 1974 
vs. $3.9 million in 1967. Table 1 notes that the number of U.S. 
dictionaries exported dropped from 1.4 million in 1967 to 1.3 
million in 1974, an average decline in unit volume of about 1.8% 
per year. Principal export markets for U.S. dictionaries are: 


1974 number 
of copies sold 
(in millions) 


1974 sales 


Country (million $) 


0 eee ae 0.1 


0.2 
0.1 
0.2 


Australia 
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1974 number 
of copies sold 
(in millions) 


1974 sales 


Country (million $) 


Republic of the Philippines . 0.1 
Brazil 0.1 
Mexico 0.1 


Encyclopedias. While the number of copies of U.S. encyclo- 
pedias sold abroad increased from 8.0 million in 1967 to 10.0 
million in 1974, the total dollar values attached to these sales 
declined from $33.6 million in 1967 to $33.4 million in 1974. 
The downward slope of encyclopedia export sales per unit is 
shewn in chart 1. Despite this slight decline in export dollar 
volume, U.S. publishers of encyclopedias are active in foreign 
markets both through the sale of works produced in the United 
States and through the indigenous production of reference books 
within a given market area. Most foreign demand for U.S. 
encyclopedias comes from the following countries: 


1974 number 
of copies sold 
(in millions) 


1974 sales 


Country (million $) 


Republic of South Africa 
United Kingdom 

Republic of the Philippines . 
Argentina 


Books, Not Elsewhere Classified. Included in this category 
would be almanacs, church pamphlets, directories, atlases, 
brochures, leaflets and the panoply of works which book 
publishers call ‘trade’ books—fiction, biography, history, 
poetry, drama, sports, travel, art, literature, and other written 
works including theses and manuscripts. The data in table | 
indicate strong gains both in dollar volume sales and in number 
of copies sold. In 1974, total book sales in this classification 
reached $88.4 million, with the number of copies sold exceeding 
109.2 million. Export dollar ‘sales have increased an average of 
9.7% each year between 1967 and 1974 for these books, and—as 
seen in chart 1—the dollar value per unit sales has moved upward 
to $0.81 per copy in 1974 from $0.66 per copy in 1967. The 
largest foreign markets for these publications are: 


1974 number 

of copies sold 

(in millions) 
57.3 
13.1 
12.8 


1974 sales 
Country (million $) 
United Kingdom 
Australia 


Singapore 
Republic of the Philippines 
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Children’s Picture and Painting Books. Exports of U.S. 
children’s books were established as a separate category in 1970. 
Total dollar sales in that year were $2.6 million, with 4.8 million 
copies exported. Growth of foreign sales of U.S. children’s books 
has been significant: by 1974, the total dollar volume of 
exported children’s books was $6.5 million and the number of 
copies sold was 15.9 million. Demand for U.S. children’s books 
comes primarily from the following countries: 


1974 number 
of copies sold 
(in millions) 


9.1 
4.2 
0.2 
1.0 
0.4 
0.1 
0.2 


1974 sales 


Country (million $) 





2.0 
0.4 
0.3 
0.3 
0.2 
0.1 


Australia 


New Zealand 

United Kingdom 

Ireland 

Republic of South Africa 


Foreign Markets for Selected Book 
Imports 


Imports of books to the United States have increased 
rapidly since 1967, and measures of this growth are provided 
statistically in table 2. The categories employed for the collection 
of data on U.S. book imports must conform to certain 
international classifications and—as shown in table 2—bear little 
relationship to U.S. market classifications (with the exception of 
religious works and books in a foreign language). The vast 
preponderance of U.S. imported books appears in the category 
“books, not elsewhere classified,” a classification that accounted 
for over 83% of the total dollar volume of all books imported to 
the United States in 1974. 

Chart 2 indicates the value per copy of U.S. book imports 
for the period 1967-74. As is the case with chart 1, the values in 
chart 2 are derived by dividing the total annual dollar sales of a 
specific book category by the total annual number of copies sold. 
On this basis of sales per unit, it is found that only one book 
category—books in a language other than English—registered an 
increase in dollar value per copy between 1967 and 1974. The 
remaining U.S. book import categories all showed declines in 
dollar value per copy over this time frame, including books 
authored by a U.S. national or domiciliary (falling from $1.38 in 
1967 to $1.05 in 1974), religious books (from $1.29 in 1967 to 
$0.15 in 1974), and books, not elsewhere classified (from $0.73 
in 1967 to $0.72 in 1974). 


Religious Books. Although the number of copies of religious 
books and pamphlets imported to the United States jumped from 
2.8 million copies in 1967 to 24.7 million copies in 1974, the 
total value for both years held at $3.6 million. This created a 
sizable drop in dollar value per copy, as noted in chart 2. 
Principal foreign suppliers of religious books and pamphlets to the 
United States are: 

1974 number 
of copies sold 
(in millions) 

1.0 

0.1 


1974 sales 


Country (million $) 





United Kingdom 
West Germany 


1974 number 
of copies sold 
(in millions) 


0.5 
22.8 


1974 sales 


Country (million $) 





Belgium 


Books in a Language Other Than English. Foreign language 
books purchased by U.S. customers have become most costly and 
their demand has fallen substantially between 1967 and 1974. 
The number of copies imported to the United States declined 
from 21.6 million in 1967 to 12.0 million in 1974. Price 
increases, however, caused the total dollar volume of these books 
to rise from $10.8 million in 1967 to $14.3 million in 1974. 
Primary suppliers of foreign language books are: 


1974 number 
of copies sold 
(in millions) 
5.7 
1.6 
0.3 
0.7 
0.4 
0.8 
0.4 


1974 sales 
Country (million $) 
3.2 
1.2 
0.9 
0.7 
0.7 
0.6 


West Germany 
France 

Israel 
Argentina 


Books Authored by a U.S. National or Domiciliary. Books 
in this classification have exhibited some growth between the 
years 1967 and 1974, but both the total dollar volume and 
number of copies imported remain low in comparison to other 
U.S. book import categories. The value of shipments totaled $4.5 
million in 1974 and the number of copies imported were 4.2 
million. The principal suppliers of these books are: 


1974 number 
of copies sold 
{in millions) 


2.8 
0.4 
0.4 
0.1 
0.1 
0.1 


1974 sales 
(million $) 


Country 


0.8 
0.8 
0.4 
0.2 
0.1 


Switzerland 
West Germany 
Netherlands 


Books, Not Elsewhere Classified. This category is at once 
the largest of the U.S. book import classifications and the fastest 
growing. In the period 1967-74, the number of copies of books 
sold in this category increased at the annual average rate of 
13.9% and the dollar value of total books sold in the category 
progressed at the annual average rate of 13.7%. By 1974, US. 
book imports in this class totaled $125.8 million and the number 
of copies sold reached 174.2 million. Included in this category 
are art books, literature and most of the works previously cited 
under U.S. export “books, n.e.c.” classification. Imports of these 
books to the United States are supplied primarily by the 
following countries: 


1974 number 
of copies sold 
(in millions) 
26.6 
9.6 


1974 sales 
(million $) 


Country 
United Kingdom 





1974 
number 
of copies sold 
(in millions) 


1974 sales 


Country (million $) 





30.7 
61.4 


Japan ... 
Canada . 
Netherlands 
West Germany . 


Switzerland ... 
Hong Kong 


Toy and Coloring Books. Data available on this category of 
U.S. book imports do not show the number of books sold. Since 
only the total dollar volume figures are collected, it is not 
possible to determine their value per copy. However, it is clear 
that U.S. imports of toy and coloring books have increased 
dramatically over the period 1967-74. Imports in 1967 totaled 
only $172,923, but by 1974 had reached $2.6 million. The 
category is specifically defined to include “ ... books the only 
reading matter in which consists of letters, numerals, or 
descriptive Excluded from this category would be 
juvenile books and stories for young readers. The U.S. imports 
most toy and coloring books from: 


words.” 
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1974 sales 
(million $) 


United Kingdom 


Summary 


Care must be exercised when examining U.S. import and 
export statistics on foreign trade in books. No differentiation is 
made between hardcover books and paperbound works, and the 
problem of statistically accounting for pamphlets and brochures 
as opposed to books (works of 49 or more pages) presents 
additional difficulties. This study has been an attempt to 
highlight those differences, to examine the relationship—if 
any —between the dollar values shown and the number of copies 
sold. 

What is clear from the data is the substantial foreign trade 
engaged in by the U.S. book publishing industry. With imports of 
$151 million and exports of $243 million, U.S. publishers have a 
strong interest in foreign trade and have developed significant 
markets for their products. While U.S. book export growth 
slowed in the period 1970-72, the upward trend established since 
1973 is believed to be more indicative of the U.S. publishing 
industry’s commitment to a continued strong emphasis on 
foreign sales. 
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Chart 1—Value per Copy of U.S. Book Exports, 1967-74 


(Total $ value/number of copies sold) 


$Value per copy of books exported 
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Source: U.S. Department of Commerce, Bureau of Domestic Commerce. 


Chart 2—Value per Copy of U.S. Book Imports, 1967-74 


(Total $ value/number of copies sold) 


$ Value per copy of books imported 





$2 


Books Authored by a U.S. 
National or Domiciliary 


Books in a Language 
Other than English id 


ees . 
ree ee 8005, 7 


Books, n.e.c. 
- 


~ 
"tapes < - a 


oo 


oe tan 


~. Religious Books 
oe 
ve. 
~ 
ee 


0 eS | | | 


1967 1968 1969 1970 1973 1974 
YEARS 











Source: U.S. Department of Commerce, Bureau of Domestic Commerce. 
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GREETING CARD GROWTH REFLECTS 
CHANGING MARKET 


By Rose Marie Bratland 


Although risir.g postal rates and higher production costs 
continue to plague the greeting card publishing industry, 1972 
Census of Manufactures data indicate that industry shipments 
rose over 8% annually in the 1967-72 period. The recently 
released report of the 1972 Census of Manufactures for the 
greeting card publishing industry, Standard Industrial Classifica- 
tion (SIC) 2771, contains the latest detailed production statistics 
on the industry. The industry classification includes establish- 
ments primarily engaged in the designing, publishing and printing 
by any process of greeting cards for all occasions. 

While some of the industry growth reflects inflationary cost 
pressures, product shipment figures reveal a sizable increase in 
the volume of nonseasonal cards which are promoting a 
year-round market for greeting card publishers. 


Industry Diversifies Products 


The variety of greeting cards available has increased as more 
and more people use cards to express their personal sentiments. 
Especially popular are the “no-special-occasion” or friendship 
cards. They are of high quality color with bright abstract designs 
and charming drawings of children and animals. Some contain 
personalized, sensitive messages while others are blank allowing 
the senders to compose their own sentiments. 

Greeting card publishers continue to increase their sales by 
diversifying into a broader line of related products including gift 
wrap and trim, stationery, party accessories, gift books, cal- 
endars, candles and albums. Frequently card designs are 
expanded to develop coordinated product lines. 


Concentration Remains High 


A small number of very large, well-established companies 
dominate the greeting card industry. Individually, they employ 
thousands of persons, are technologically advanced and are 
diversified in their product mix. Slightly more than half of the 
remaining publishers employ less than 20 persons and sometimes 
produce only one type of product. A drop in the number of 
companies in recent years is partly due to the acquisition of 
smaller companies by larger companies. 

According to the 1972 Census data, the greeting card 
industry included 186 companies which operated 199 establish- 
ments, a decline of 17 companies and 23 establishments since 
1967. Nearly half of this loss involved those establishments with 
20 or more employees; in 1972 there were 82 plants with 20 or 
more employees, while in 1967 these totaled 92. 

Looking at the industry by employment size of establish- 
ment, in 1972 the 10 largest establishments were responsible for 
73% of the total value of industry shipments and employed 66% 


of the industry’s labor force. In 1967, the 10 largest plants 
accounted for both 68% of total industry shipments and 
employment. 


Employment Losses Accompanied by 
Production Gains 


Total employment declined 15% between 1967 and 
1972—from 27,600 to 23,500, with virtually all of the loss 
affecting production workers who accounted for 60% of total 
employees in 1967 compared to 53% in 1972. Those establish- 
ments with less than 50 employees and those with more than 500 
employees sustained production worker reductions greater than 
the 25% decline experienced by all establishments. While total 
employment went from 21,500 to 27,600 in the 1963-67 period, 
production workers represented half of this gain. 

Although employment showed a considerable decline, total 
payroll for the industry was up 27% over the 1967 level, 
amounting to $192 million in 1972. On a per employee basis, 
annual wages rose nearly 50% in the 1967-72 period, from 
$5,453 to $8,149. Wages per employee in establishments with 
500 employees or more showed the largest increase, rising 64% in 
this period. In comparison, during the earlier 1963-67 span, 
employment climbed nearly 30% while wages per employee 
increased only 11%. 

Production workers numbered 12,400 in 1972, down 24% 
from the 1967 level of 16,400. Only in establishments with 50 to 
99 employees was there an increase in production workers during 
the 1967-72 period, and this involved approximately 100 
workers. However, average hourly wages for production workers 
between 1967-72 climbed 63%, going from $2.40 to $3.90. This 
was substantially higher than the 17% increase experienced in the 
1963-67 span. 

Total dollar receipts of $774 million reported by greeting 
card publishers in 1972 increased 50% from receipts reported in 
1967 and were 124% over 1963. Establishments with 500 
employees or more showed the fastest growth rate, rising 61% in 
the 1967-72 period. These establishments accounted for nearly 
three-fourths of all industry shipments in 1972. Establishments 
with 10 to 19 employees recorded a loss during this period, with 
shipments declining 10%. 

Value added by manufacture for the industry totaled $527 
million in 1972, 42% above the 1967 level. On a per employee 
basis value added increased 66% over the 1967 level of $13,489, 
amounting to $22,426 in 1972. Establishments with 500 
employees or more accounted for over three-fourths of value 
added to manufactures and showed the largest percentage gain 
per employee, up 78% over the 1967 level. Establishments with 
one to four employees had the largest dollar increase in value 
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added per employee, averaging $18,000 in 1967 and 30,000 in 
1972. 

Supporting the significant increase in value added per 
employee was the record amount the industry reported for 
capital expenditures in 1972—over $46 million. In comparison, 
capital expenditures for the industry totaled $15 million in 1967 
and $7 million in 1963. Capital expenditures per employee 
averaged $1,974 industry-wide for 1972, significantly higher than 
the $540 recorded in 1967 and the $318 in 1963. In 1972, 
establishments with 250 employees or more accounted for 88% 
of all capital expenditures for the industry and showed the 
highest level of capital expenditures per employee, which 
amounted to $2,240. (See table 3.) 


Nonseasonal Sales Surpass Seasonal 
Sales 


Publishers’ sales of greeting cards climbed an average of 6% 
a year from 1967 to 1972. The average annual rate of growth 
during the 1963-72 span was 7.7%. Table 4 shows greeting card 
receipts by individual product categories that include product 
shipments of greeting cards manufactured by establishments 
classified in the greeting card industry (SIC 2771) as well as 
establishments classified in other industries. 

While historically Christmas card sales have accounted for 
the largest share of greeting card receipts, by 1967 publishers’ 
sales of nonseasonal greeting cards had taken the lead. Non- 
seasonal greeting cards are classified in product category 
27111-31 as “other greeting cards” and include birthday, 
anniversary and friendship cards. 

Christmas card sales increased by only 2% between 1967 
and 1972, going from $123 million in 1967 to $125 million. 
Their share of total publishers’ sales had dropped from 40% in 
1963 to 25% by 1972. By contrast, publishers’ sales of 
nonseasonal greeting cards advanced 63%, from $176 million in 
1967 to $287 million in 1972. The share of total publishers’ sales 
accounted for by nonseasonal cards climbed from 37% to 56% in 
the 1963-72 span. During this span, nonseasonal cards sales 
nearly tripled, growing at an annual average rate of 12.6%. 
Publishers’ sales of other seasonal greeting cards (Valentine’s 
Day, Easter, etc.) climbed 16% between 1967 and 1972, a much 
smaller gain than the 46% increase experienced from 1963 to 
1967. While their share of total publishers’ sales remained about 
21% in 1963 and 1967, by 1972 it dropped to 18%. The 1972 
Census marks the first time Valentine’s Day cards were listed as a 
separate product category with receipts totaling $31 million. 

In terms of number of greeting cards sold, other seasonal 
cards showed a 10% decline in the 1967-72 period. While other 
seasonal cards showed a loss of 100 million cards in the 1967-72 
period, Christmas cards rose 30 million and nonseasonal cards 
jumped 460 million. In the 1963-67 period, Christmas cards sales 
had declined by nearly 400 million; other seasonal cards had 
losses of 240 million and nonseasonal cards rose 110 million. 

Although the unit price per card for publishers’ sales of 
greeting cards continued to edge upward in the 1967-72 period, 
averaging 9.6¢ in 1972; the rate of increase was slower than in 
the 1963-67 period. Christmas cards maintained a unit price of 
5.5¢ from 1967 to 1972, although both other seasonal cards and 
nonseasonal cards increased their unit prices nearly 30%. Over 
the entire 1963-72 period, the highest unit prices per card were 
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recorded by nonseasonal cards, amounting to 13¢ in 1972. 
However, during this span, other seasonal cards showed the 
largest gain more than doubling from 4.7¢ to 11.1¢. 


Unit Price Per Card 
[Cents] 


Product 
Code 


27711 

27711-11 
27711-21 
27711-31 


Description 1967 


7.7 
5.5 
8.6 
10.0 


1963 


49 
4.0 
47 
8.4 





Greeting cards, publishers sales 
Christmas cards 

Seasonal, other than Christmas 
Other greeting cards 


Shipments of greeting cards printed for publication by 
others advanced 11% in the 1967-72 period, totaling 49 million. 
Cards printed by letterpress steadily declined, going from $15 
million in 1967 to $5 million in 1972, as cards printed by 
lithography continued to gain, increasing from $28 million to 
$41 million in the 1967-72 period. As the data indicate, an 
increasingly large number of publishers no longer do all of their 
own printing, but instead, rely on other greeting card publishers 
or commercial printers (SIC 275). 


Industry Specialization Declines as 
Coverage Rises 


Receipts of the greeting card publishing industry from 
greeting card publishing and printing (primary products) 
accounted for 76% of its total product shipments (primary and 
secondary) compared to 87% in 1967 and 92% in 1963. This 
continuing decline in the specialization ratio shows that the 
industry is shipping more secondary products, primarily con- 
verted paper products. (See table 5.) Other secondary product 
shipments making strong gains during the 1967-72 period include 
dollars for book publishing, metal foil and leaf wrappings, 
candles (included under SIC 3999), and games and toys. 
Shipments of secondary products nearly tripled in the 1967-72 
span, from $64 million to $181 million. 

In 1972, the greeting card publishing industry’s receipts 
from its primary products, greeting card publishing and printing, 
represented 97% (coverage ratio) of the total value of these 
receipts ($584 million) reported by all industries. In 1967, the 
coverage ratio was 93%, dropping from 96% in 1963. Thus, while 
the industry has become more diversified in its product mix, it 
has maintained a high level of concentration in the printing and 
publishing of greeting cards. 


Regional Growth Favors the West 


Of the major geographical areas, the West was the only 
region to show an increase in its number of greeting card 
publishing establishments since 1967. In addition, this region 
experienced the highest growth rate in publishers’ sales of 
greeting cards with sales increasing 51% in the 1967-72 period 
and totaling $30 million in 1972. (Publishers’ sales of greeting 
cards refer to greeting cards shipped by greeting card publishing 
establishments and other industry establishments located in the 
particular State or region shown in table 6.) 
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The Northeast region, which has the largest number of 
greeting card publishing establishments, lost 18 plants in the 
1967-72 period, bringing its total to 101. Publishers’ sales of 
greeting cards in the region rose 28% during the period. The New 
England division, which accounted for over half of the sales in 
this region, experienced a 77% gain between 1967 and 1972. The 
Middle Atlantic division showed a 6% loss in publishers’ sales 
during this period, largely attributable to the sharp drop in sales 
for New York and Pennsylvania, although, in New Jersey, 
publishers’ sales more than doubled. 

The North Central region accounted for nearly 60% of total 
publishers’ sales of greeting cards in the 1967-72 period with 
sales of $294 million, a gain of 40% over the 1967 level. Ohio 
and Missouri are the largest greeting card publishing States in this 
region. The South region experienced a 12% increase in sales 
from 1967-72, and accounted for 10% of total publishers’ 
receipts for greeting cards. 

Of the States for which dollar values are listed in table 6, 
only Massachusetts, Rhode Island and New Jersey increased their 
share of total publishers’ receipts from greeting card sales during 
the 1967-72 period. While the dollar value range shown in the 
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table for publishers’ sales in California did increase in the 
1967-72 period, it is not conclusive that its share of total 
publishers’ sales rose. 


Summary 


Increasingly, greeting card publishing has moved from a 
seasonal market orientation to become a year-round business, as 
sales growth for Christmas and other seasonal cards has tapered 
off and the demand for “‘every-day” cards has increased. A few 
very large, established firms dominate the industry, while more 
than half of the remaining establishments employ less than 20 
persons. Although employment in the industry declined signifi- 
cantly from 1967 to 1972, new capital expenditures were at an 
all-time high in 1972. 

Over the 1963-72 span, greeting card publishers’ sales have 
experienced steady growth, averaging 8% annually. While con- 
tinual higher cost for first class postage and increasing production 
costs remain major concerns for greeting card publishers, 
continued steady growth is anticipated. 
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Table 3.—Selected Greeting Card Industry Statistics by Employment Size of Establishment: 1963, 1967, and 1972 





Total Establishments with an average of— 


SIC 2771—Greeting card publishing establish 





1-4 5-9 10-19 20-49 50-99 100-249 500 employ- 
employees | employees | employees | employees| employees | employees ees or more! 





Number of establishments 
1972 ae a ee ee 68 25 26 20 17 
Stave céenke ée8 ‘ 77 30 37 16 20 
Pecans déias see 102 30 36 23 18 

Percent change, 1967-1972... (xX) 
Percent of total, 1972....... 34 13 


Number of employees (1,000) 
1972... 
1967 
SP ree 
Percent change, 1967-1972 
Percent of total, 1972 


Payroll ($ million) 
ere 
1967 .. 
1963.... ‘ athe 
Percent change, 1967-1972 
Percent of total, 1972 


Production workers (1,000) 
1972 
1967 
1963 ‘ ‘ 
Percent change, 1967-1972 
Percent of total, 1972 


Workers wages ($ million) 
1972 
1967 
1963 
Percent change, 1967-1972 
Percent of total, 1972 


Value added by manufacturer ($ million) 
1972 
1967 
1963 , , 
Percent change, 1967-1972 
Percent of total, 1972 


Value added by manufacture per 
employee ($) 

1972 P 

1967 13,489 

1963 9,501 

Percent change, 1967-1972 +66.3 


Value of shipments ($ million) 
1972 , 774.4 

1967 517.9 

1963 ; 346.0 
Percent change, 1967-1972 +0 +49.5 
Percent of total, 1972 100.0 


Capital expenditures ($ million) 
1972 ‘ $46.4 . : 

1967 P ; 14.9 (2) 

1963 1 6.8 ‘ 0.1 
Percent change 1967-1972 ........... (X) 
Percent of total, 1972 ere 100.0 ‘ 0.2 


Capital expenditures per employee ($) 
1972 ‘ oe $1,974 $500 
1967 ? apeke eee 540 na. n.a. 
1963 , ; 318 529 532 
































1Establishment data for the employment size categories included in this item are as follows: 


196 


967 
500-999 employees .............645: 4 
1000-2,499 employees............. 4 
2,500 employees or more 2 


4 
3 
2 


2Under $50,000 


(D)—Withheld to avoid disclosing figures for individual companies. Data for this item are included in the underscored figures in the preceding column. 
n.a.—Not available (X)—Not available. . .. No change. Source: U.S. Department of Commerce, Bureau of the Census. 
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Table 4.—Greeting Card Product Statistics—Quantity and Value of Shipments by All Producers': 1963, 1967, and 1972 





Percent change Percent of total 





1972 
product Average 
code 1967-72 | annual 
rate 
1963-72 





Value of greeting card shipments 
($ million): 


artt-- Greeting card publishing, total 


27711-- | Greeting cards, publishers’ sales 

2771111 Christmas cards 

2771123 Valentine cards 

2771125 Seasonal cards other than Christmas and 
Valintine 

2771131 Other greeting cards 

2771100 Greeting cards, not specified by kind 


27712--| Greeting cards, printed for publication by 
others 

2771211 Letter press process 

2771251 Lithographic process 

2771200 Other (including engraining and gravure 
process) 


2771000} Greeting cards, receipts, n.s.k. for companies 
with 10 employees or more (see note) 
2771002 | Greeting cards, receipts, n.s.k. for companies 
with less than 10 employees (see note) 


Number of greeting cards sold (in 
millions) :2 


27711--]| Greeting cards, publishers’ sales 5,336 4,944 5,385 +79 0.1 100.0 100.0 100.0 
2771111 Christmas cards 2,278 2,248 2,611 +1.3 -15 42.6 45.5 48.5 
2771125 Seasonal, other than Christmas 836 933 1,170 —10.4 -~37 15.7 18.9 21.7 
2771131 Other greeting cards 2,222 1,763 1,604 +26.0 +3,7 41.6 35.7 298 
































Note: In the 1972 Census of manufactures, shipments data for establishments of small companies, typically those with fewer than 10 employees, were 
estimated from administrative record data rather than collected from respondents. These shipment figures are included in the code ending with “002.” In 
both 1972 and 1967 censuses of manufactures, products which were not completely identified on the standard forms were coded to the appropriate product- 
class code (5 digits) followed by ‘‘00” or in some cases to the appropriate product-group code (4 digits) fotlowed by ‘’000"”’ 


'includes quantity and value of products reported not only by establishments classified in this industry, but also by establishments classified in other 
industries but shipping these products as “secondary products.” 

2Does not include greeting cards, not specified by kind (SIC 2771100). 

(X)—Not applicable. 


Source: U.S. Department of Commerce, Bureau of Domestic Commerce. 
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Table 5.—Greeting Card Publishing Industry —Product Analysis, 1967 and 1972 


[In millions of dollars] 





1972 1967 
Product 





ind | f duct d miscellaneous receipts Percent change 
s and mis u i 

Code ee ee ° ; Percent of F Percent of | from 1967-72 

Receipts Receipts 

total total 





Total value of receipts of the industry (SIC 2771) 774.4 100.0 517.9 100.0 


Greeting card publishing 565.7 ‘ 412.4 79.6 
Greeting cards, publishers’ sales 503.4 A 370.7 71.6 
Greeting cards, printed for publication by others 38.6 J 26.3 5.1 
ES eer ee TTT Tere See 23.7 é 15.4 3.0 


Receipts of the greeting publishing industry for other 
product shipments: 


Nonwoven fabrics 13.8 1.8 18.6 1.7 
Sanitary paper products (10 - 20) (1.3 - 2.6) n.a. na. 
Stationery products 23.7 3.1 31.4 6.1 
NE a es 33.9 4.4 F 
Sanitary food containers (20 - 50) (2.6 - 6.5) (10 - 20) (1.9 - 3.9) 


Book publishing . (10 - 20) (1.3 - 2.6) (under 2)]| (less than .4) 
Commercial printing, letter press 45 0.6 (under 2)]| (less than .4) 
Commercial printing, lithographic 7.4 1.0 6.6 1.3 
Engraving and plate printing - ~ (under 2)| (less than .4) 


5 2 (under 2)| (less than .4) 
Lithographic platemaking services (under 2) | (less than .3) n.a. n.a. 


Manifold business forms 


Metal foil and leaf (5 - 10) (.6 - 1.3) 2.1 0.4 
Games, toys, and children’s vehicles (5 - 10) (.6 - 1.3) n.a. n.a. 
ES a eee a ee Per (10 - 20) (1.3 - 2.6) n.a. na. 
Other secondary products 61.2 7.9 2.1 0.4 


Miscelianeous receipts 27.9 3.6 41.9 8.1 
93000 Contract work 12.6 1.6 19.0 3.7 
99989 Resales ... 14.9 1.9 22.0 4.2 
99980 4 0.1 0.9 2 























n.a. Not available. 

(X) Not applicable. 

— Represents zero. 

lin 1967 nonwoven fabrics were included in SIC 2299. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table 6.—Publishers’ Sales of Greeting Cards (SIC 27711) by Geographic Area, 1963-72 





1972 1967 1963 


Geographic area 





Value of 
receipts 
($ million) 


Percent 
of total 


Value of 
receipts 
($ million) 


Percent 
of total 


Value of 
receipts 
($ million) 


Percent 
of total 


Percent 
change 
1967-72 


Average 
annual rate 
of change 
1963-72 





United States, total 


Northeast Region 
New England Division 
New Hampshire 
Vermont 


New Jersey 
Pennsylvania 


North Central Region 
East North Central 


Illinois 


West North Central Division. . 


Missouri 


South Region 
South Atlantic Division 
Maryland 


East South Central Division. . 


Tennessee 


West Region 
Mountain Division 
Colorado 


Pacific Division. .......... 


California 





510.8 


136.6 

76.9 

(5.0 - 9.9) 
(2.0 - 4.9) 
43.8 

(20.0 - 49.9) 
59.7 

43.5 

12.8 

3.4 


293.6 

(50.0 or over) 
(50.0 or over) 
(1.0 - 1.9) 
20.3 

(50.0 or over) 
(50.0 or over) 
(50.0 or over) 


50.2 

2.2 

(1.0 - 1.9) 
(1.0 - 1.9) 
(1.0 - 1.9) 
(20.0 - 49.9) 
(20.0 - 49.9) 


30.4 

(5.0 - 9.9) 
(5.0 - 9.9) 
(20.0 - 49.9) 
(20.0 - 49.9) 





100.0 


26.7 

15.1 

(1.0 - 1.9) 
(0.4 - 1.0) 
8.6 

(3.9 - 9.8) 
11.7 

8.5 

25 

0.7 


57.5 
(X) 
(X) 
(0.2 - 0.4) 
4.0 
(X) 
(X) 
(2.0 - 3.9) 


9.8 

0.4 
(0.2 - 0.4) 
(0.2 - 0.4) 
(0.2 - 0.4) 
(3.9 - 9.8) 
(3.9 - 9.8) 


6.0 
(1.0 - 1.9) 
(1.0 - 1.9) 
(3.9 - 9.8) 
(3.9 - 9.8) 





381.4 


106.7 
43.5 

(5.0 - 9.9) 
(2.0 - 4.9) 
26.9 

(2.0 - 4.9) 
63.2 

52.8 

5.8 

47 


209.8 

(50.0 or over) 
(50.0 or over) 
(1.0 - 1.9) 
20.1 

(50.0 or over) 
(50.0 or over) 
(10.0 - 19.9) 


44.8 

(2.0 - 4.9) 
(2.0 - 4.9) 
(5.0 - 9.9) 
(2.0 - 4.9) 
(20.0 - 49.9) 
(20.0 - 49.9) 


20.1 
na. 
n.a. 
(10.0 - 19.9) 
(10.0 - 19.9) 





100.0 


28.0 

11.4 

(1.3 - 2.6) 
(0.5 - 1.3) 
7.4 

(6.5 - 1.3) 
16.6 

13.8 

1.5 

1.2 


55.0 
(X) 
(X) 
(0.3 - 0.5) 
5.3 
(X) 
(X) 
(2.6 - 5.2) 


11.7 

(0.5 - 1-3) 
(0.5 - 1.3) 
(1.3 - 2.6) 
(0.5 - 1.3) 
(5.2 - 13.1) 
(5.2 - 13.1) 


5.3 
na. 
na. 

(2.6 - 5.2) 
(2.6 - 5-2) 





262.8 


97.5 
39.4 


(1 
(1 


23.3 


(1 
58. 


52.0 
3.5 
2.6 


158.8 
(D) 


(1 


(D) 


17. 


(D) 


(1 
(1 


(D) 
(D) 


(1 


(D) 
(D) 
(D) 
(D) 


(D) 
na. 
na. 
(D) 
4. 


) 
) 


) 
1 


) 


7 


) 
) 


) 


5 





100.0 


37.1 
15.0 
(") 
(") 
8.9 
(") 
22.1 
19.8 
1.3 
1.0 


60.4 
(D) 
(") 
(D) 
6.7 
(D) 
(") 
(") 


(D) 
(D) 
(") 
(D) 
(D) 
(D) 
(D) 


(D) 
na. 
n.a. 
(D) 

1.7 





(X) 
(X) 
(X) 


(X) 
(X) 


(X) 
(X) 
(X) 
(X) 
(X) 
(X) 


(X) 
(X) 
(X) 
(X) 
(X) 








Note 


States and Division are shown with a value range where product-class shipments of $1 million or more were reported. 


n.a.—Not available. 
(X)—Not applicable. 


(D)—Withheld to avoid disclosing figures for individual companies. 
(1)This State was not shown as a separate line in table 6D in the 1963 report, but was included in a footnote listing those States having $1 million or more 
reported shipments. Exact figures were withheld to avoid disclosure of individual company figures. 


Source: U.S. Department of Commerce, Bureau of the Census. 


In 1967 and 1972 product class values for some States and Divisions were withheld to avoid disclosing figures for individual companies. Such 





PRINTING AND PUBLISHING 





1974 Index to Selected Articles in PRINTING AND PUBLISHING 
Quarterly Industry Report 

Title Issue 
Manifold Business Forms Exhibit Constant Growth January 
Wages and Hours in the U.S. Printing Industry January 
Miscellaneous Publishing Hits Billion Dollar Mark 
Franchising: A Market for Printers 
Graphic Arts Supplies Market Shows Steady Growth 
Graphic Industries: 1975 


Periodical Pace is Strong, Steady and Diversified 


Developing and Evaluating the Forecasting Ability of Textbook Sales Regression Equations 














ENVIRONMENTAL STANDARDS AVAILABLE FROM NBS 


More than 40 Standard Reference Materials (SRM’s) useful for environmental research and control 
and available from the National Bureau of Standards are described in a new NBS pamphlet. 


The pamphlet describes NBS Standard Reference Materials for Environmental Research, Analysis 
and Control and lists their prices. It may be obtained from the Office of Standard Reference Materials, 
Room B311, Chemistry Buildings, National Bureau of Standards, Washington, D.C. 20234. 


In additional to analyzed gases of various concentrations, individually calibrated permeation tubes, 
analyzed liquids and solid materials certified for trace elements, including a number of toxic and 
hazardous elements, are available. 


These SRM’s provide a common reference base for pollution control or monitoring agencies at all 
levels of government as well as for industries which must control the level of pollutants emitted by their 
processes. 


Standard Reference Materials (SRM’s) are materials whose chemical compositions or particular 
chemical or physical properties have been accurately determined and certified. NBS Standard Reference 
Materials are used throughout industry and the scientific community to calibrate and evaluate measure- 
ment instruments and test methods. 














STATISTICAL SERIES 


Table S-1.—U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and 
Printing Plates, January-September 1974 
[Schedule B Nos. 6423010—6423030, 7182230, 8921110—8929100, 8929400, 
8929820-—8929850, 8942410) 





Percent change 
from January- 
September 1973 


Description and Schedule B Number January- 
September 1974 





Grand total $366 ,273,720 +23.9 


Printing plates and cuts (all processes) (7182230) 3,173,382 +30.2 


Printed matter, total . 363,100,320 +23.8 


1,225,014 +45 
1,581,112 +33.0 


Manifold business forms (6423010) 
Albums and blankbooks, except business forms (6423020) 
Loose-leaf binders (6423030) 1,168,336 +749 
Maps, charts, atlases, and globes (8921300) 2,690,515 +10.9 
Bound periodicals and newspapers (multiple issues) (8921160) 8,759,912 +21.4 
Newspapers, unbound (8922010) 1,399,614 +34.9 
Periodicals, unbound (8922030, 8922040) . . 86,883,753 +21.6 
Music in books and sheets (8923010, 8923020) 3,955,643 +89.3 
Transfers (decalcomanias) (8924100) 5,124,300 +59.2 
Picture postcards, except greeting cards (8924210) 478,350 —-6.4 
Greeting cards (8924220) .... 3 3,585,436 +31.1 
Paper and paperboard labels and wrappers (8929100) 8,655,307 +53.3 
Calendars, including calendar blocks, of paper (8929400) 1,215,309 +51.5 
Advertising printed matter (8929820) . 13,581,376 +27.7 
Catalogs and directories (8929830) . . 3,656,638 ; +18.2 
Business service publications (8929840) ... 1,436,469 ~735 
Playing cards (8942410) .. 4,318,081 +36.3 
Printed matter, n.e.c. (8929850) 30,741,404 +31.0 
Books, total 182,643,751 +24.1 
40,770,216 +18.4 
31,222,076 +16.4 
8,993,759 +27.5 


4,927,214 +108.8 
Encyclopedias (8921150). . 26,159,677 +26.5 


Books, n.e.c. (8921170) . aie _ 65,763,762 +26.2 
Children’s picture and painting books (8921200) . tents 4,805,047 +28.4 


Textbooks, workbooks and standardized tests (8921110) 

Technical, scientific, and professional books, except school textbooks (8921120) 
Bibles, Testaments, and other religious books (8921130) . . . 

Dictionaries (8921140)... . 











Note: Data do not include individual shipments valued under $250. 


n.e.c.—Not elsewhere classified. 


Source: U.S. Department of Commerce, Bureau of the Census. 


Table S-2.—U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and 
Printing Plates, January-September 1974 
[Schedule B Nos. 6423010—6423030, 7182230, 8921110—8929100, 8929400, 
8929820—8929850, 8942410) 








Percent change Percent change 


from January- 
September 1973 


January - from Januery Sctuitinah eatin January - 
- rinci 
September 1974 September 1973 September 1974 





Argentina $1,474,527 +48.1 $18,031,456 +47.3 
Australia 30,064,569 +60.0 i 11,615,645 +13.9 
Bahamas 1,198,147 +4.6 8,329,756 +34.4 
Belgium-Luxembourg 2,351,516 +41.0 3,951,133 +23.9 
5,020,107 +42.3 2,253,642 +2.4 
170,757,442 +19.1 1,612,681 +13.0 
291,209 -6.2 Philippines 4,222,198 +70.3 
1,099,284 -36.4 Republic of Korea 725,773 +12.5 
El Salvador 398,743 +38.1 |] Republic of S. Africa 5,574,528 -4.4 
France 6,084,605 +41.8 |] Singapore 4,104,437 +72.2 
674,127 +14.5 Spain 1,510,822 +23.9 
2,077,417 +62.4 1,670,631 +24.5 
1,799,570 +22.6 Switzerland 2,211,436 +34.5 
1,131,914 5.0 United Kingdom 35,304,433 +28.0 
4,858,038 +53.9 Venezuela 4,118,953 -6.1 
Jamaica 1,670,900 +5.3 West Germany 7,175,818 +3.9 
Note: Data do not include individual valued under $250. 




















Source: U.S. Department of Commerce, Bureau of the Census. 





PRINTING AND PUBLISHING 


Table S-3.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-September 1974 
[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 2733000, 2733500, 


2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200) 





Grand total 
Printing plates and cuts (all processes) (6683800) 
Printed matter, total 


Newspapers (2705500) 

Periodicals (2706300) 

Tourist literature about places outside the LU. S. (2707000) 

Printed catalogs offering U.S. products (2704500, 2705000) 

Catalogs, price lists, and trade notices of foreign businesses (2708500) .... 
Music in books or sheets (2731000) 

Globes (2733000) . 

Maps, charts and atlases (2733500) 

Decalcomanias in ceramic colors (2736500, 2737000) 

Other decalcomanias (2737500, 2738000) 

Postcards (2738500-2739500) ss 

Greeting cards and social and gift cards, with wands (2740500) 

Other greeting cards and social and gift cards (2740000) 

Calendars of paper (2741000-2742000) 

Labels, flaps, and bands (2742300-2743500) . 

Pictorial matter, lithographed, n.s.p.f. (2746000, 2746500) 2 he 
Photographs, exposed film, and other pictorial printed matter, n.s.p.f. (2747000) : 
Playing cards (7342500) ‘ 

Diaries, notebooks, and address books (2565600) . 

Other blankbooks (2565800) es 

Albums (autograph, photograph, record, stamp)(2566000) 

Printed matter, n.s.p.f., suitable for use in book production (2747300) 
Other printed matter (2700500-2701500, 2747500-2749000) .. 


Books, total 


Bibles and prayer books (2702520) 

Books, foreign language (2702540) .. 

Other books, n.s.p.f., wholly or in part the work - an author who is a U.S. national or domiciliary (2702560) 
Other books (2702580) 

Toy books and coloring books (7375200) . 


January - 
September 1974 


$202,552 ,675 


604,340 
201,948,335 


12,382,415 
20,196,278 
3,181,253 
3,194,453 
3,366,258 
797 592 
325,590 
2,014,706 
855,328 
5,569,344 
370,947 
2,578,544 
132,612 
1,545,225 
1,089,186 
6,392 848 
4,832 832 
1,313,635 
5,222 986 
191,736 
7,305,980 
1,422,159 
9,629,310 


108,037 ,136 


2,612,229 
11,556,057 
2,944 928 
89,071,322 
1,852,600 





Percent change 
from January- 
September 1973 


+13.8 








Note: Data exclude certain low-value shipments. 
n.s.p.f.-Not specially provided for. 


Source: U.S. Department of Commerce, Bureau of the Census. 


Table S-4.—U.S. Imports of Books, Periodicals, Other Printed Matter, and 
Printing Plates, January-September 1974 


[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500 


2706300, 2707000-2708500, 2731000, 2733000, 2733500, 2736500-2743500, 
2746000-2749000, 6683800, 7342500, 7375200) 


——E —————— - 


pune change 
from January 
September 1973 


January 


Principal suppliers September 1974 


Principal suppliers 


—— +t EE 





January - 
September 1974 


Percent change 
from January- 
September 1973 





Australia $298 292 
414,285 
1,856,901 
38,731,528 
245,011 
929,755 

5 882,238 
5,681,989 
308,754 
4,084, 656 


-268 
-3.4 
+21.6 
+34.0 
43.3 
+9.0 
+72 
+8.9 
-§.3 
+137.1 


Austria Japan 


Mexico 
Netherlands . . 
Spain 

Sweden. 
Switzerland .. 
United Kingdom . 
Venezuela . 


Belgium-Luxembourg 
Canada 
Czechoslovakia 
Denmark 

France 

Hong Kong 

lreland 

Israel 











$14,538,737 
21,773,356 
6,574,879 
10,465,187 
10,414,248 
1,069,578 
6,177 433 
49 997 602 
247,676 
10,666,341 











Note: Data do not include individual shipments valued under $250. 


Source: U.S. Department of Commerce, Bureau of the Census. 





JANUARY 1975 


Table S-5.—Selected U.S. Statistics: Printing Publishing, and Allied Industries, Annual Average, 1972 and 1973-74 by Quarters 





Economic indicators 


First quarter 


Second quarter 


Third quarter 


Fourth quarter Annual 





1974° 


1973 


1974° 1973 


1974° 


1973" 


1974° 


average 
1973" 1972 





NATIONAL INCOME AND PRODUCT? 
National income 
Compensation of employees 
Wages and salaries 
Supplements to wages, salaries 
Personal income 
Disposable personal income 
Personal consumption 
Gross national product 
Manufacturers’ new plant and equipment exp 


PURCHASING POWER OF THE DOLLAR? 
As measured by: 

Wholesale prices 

Consumer prices 


INDUSTRIAL PRODUCTION INDEX (FRB)® 
All manufacturing 


PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB)® 
Corporate sales® 
Corporate net profits:© 
Before taxes 


All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


NEWSPAPERS (SIC 271) 
Advertising (64 cities)4 
All employees 
Production workers ... 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


PERIODICALS (SIC 272) 
Advertising cost, total® 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


BOOKS (SIC 273) 
All employees 
Production workers 
Average weekly earnings . 
Average hourly earnings 
Average weekly hours 


COMMERCIAL PRINTING (SIC 275) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 





1,118.8 
828.8 
727.6 
101.2 

1,112.5 
950.6 
840.6 

1,358.8 
42.96 





1,027.6 
759.1 
667.6 

91.5 

1,013.6 
869.5 
781.7 

1,248.9 
35.51 





1,130.2 1,051.2 
848.3 776.7 
744.6 683.6 

93.1 

1,039.2 
892.1 
799.0 

1,416.3 
36.58 








1,155.2 
868.2 
7615 
106.7 

1,168.2 
993.1 
901.3 

1,416.3 
47.01 





1,077.3 
793.3 
698.2 

95.1 

1,068.0 
913.9 
816.3 

1,308.9 
38.81 














1,106.3 
8148 
717.0 

97.7 

1,099.3 
939.4 
823.9 

1,344.0 
40.61 


*3,496.5 
378.7 
182.3 

175.37 
4.94 
35.5 


*1,210.6 
67.2 
20.4 

189.81 
4.71 
40.2 


95.3 
53.2 
155.63 
3.95 
39.4 





See footnotes at end of table. 








PRINTING AND PUBLISHING 


Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied Industries, Annual Average, 1972 and 1973-1974 by Quarters—Con. 





First quarter Second quarter Third quarter Fourth quarter Annual 


average 
1974° 1973 1974° 1973 1974" 1973" 1974° 1973" 1972 


Economic indicators 








COMM. PRTG., EXC. LITHO. (SIC 2751) 
All employees 


= : 206.9 
Production workers. .. . : - . ’ 160.2 


Average weekly earnings . . Ke ' 171.92 
Average hourly earnings ¥ y . ‘ 4.50 
Average weekly hours ... ; 38.2 


COMM. PRTG., LITHO. (SCI 2752) 
All employees ... 
Production workers 
Average weekly earnings . 
Average hourly earnings . 
Average weekly hours. . 


BOOKBINDING AND RELATED INDUSTRIES (SIC 278) 
All employees / 
Production workers. . . 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


OTHER PRINTING AND PUBLISHING INDUSTRIES 
(SIC 274, 6, 7, 9) 
Ali employees . 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours. . 


PAPER PRODUCTION, CONSUMPTION, INVENTORY 
AND PRICES 
Newsprint 
Used by publisher‘ eae .... thous. tons. 
Publishers’ inventory‘ 
Price, rolls, contract (BLS) 


PAPER 
Production:9 
Groundwood, uncoated 
Publication and printing eee lc lll 350,717} 313,631 349,412) 324,088} 332,211 320,356 363,170 *1,193.1 
Coated, printing and converting: 
Coated, one side 14 es 141,567} 112,257 144,070} 124,999) 131,457] 108,143 111,703 "423.1 
Coated, two sides ... oa ’ 863,345| 843,411} 879,785) 879,785) 836,041 821,213 855,450 *2,840.2 
Book, uncoated 


Publication and printing cave ..do.. | 524,373) 498,770) 512,544; 504,436) 483,848; 496,510 510,135 "1,853.2 
Writing: 


Chemical wood pulp ..do.. | 844,015) 724,291) 862,171] 771,031} 848,722] 769,960 826,263 "2,686.4 
Wholesale price index (BLS) 


Book paper, A grade ; 1 119.0 110.1 134.7 111.9 150.4 112.4 115.3 112.4 
Book paper, No. 3 plain, offset ee 129.1 119.1 145.1 121.3 166.3 121.7 L 121.7 118.5 
Wood bond .. ; ; > 127.8 123.8 145.0 124.7 150.0 124.6 |7 126.0 121.8 






































Note: Employment and earnings data from Department of Labor, Bureau of Labor Statistics (BLS). Data for most recent quarter are preliminary. FRB-Federal Reserve 
Board. * Revised. P Preliminary. n.a.—Not available. *Cumulative. ®Survey of Current Business, Bureau of Economic Analysis. Quarterly data are sea- 
sonally adjusted at annual rates bWithout seasonal adjustment. ©Quarterly Financial Report, Federal Trade Commission. Beginning 1974 data reflect a revision in 
Statistical collection procedures, hence are not strictly comparable with earlier periods. 4Media Records, Inc. Data are three months totals. Publishers’ Information 
Bureau, Inc. Data are three months totals. f American Newspaper Publishers’ Assn., approximately 75% of total newsprint used. Consumption data are three months 
total. Beginning 1974, data reflect reduction in basis weight of newsprint from 32 to 30 pounds for 500 sheets, 24” x 36”. Data for prior years not converted, hence not 
strictly comparable to 1974. SBureau of the Census. Data are three months totals. Exports generally equal imports, production usually equivalent to consumption. 





CALL US 


WE’VE GOT THE ANSWERS 
TO YOUR MARKETING 
QUESTIONS WORLDWIDE 


Commercial and economic information 
on most trading partners of the United 
States is available from the Office of 
International Marketing, U.S. Depart- 
ment of Commerce. 

The Office is organized geographically 
with a Country Marketing Manager 


Area 


Africa 
Central Africa 
East and South Africa 
West Africa 


3904 
4927 
4388 


Europe 

Canada and Benelux 
countries 

France 

Germany and Austria 

Italy and Greece 

Nordic countries 

Spain and Portugal 

Switzerland, Yugo- 
slavia and Turkey 

United Kingdom 


3848 
4504 
4414 
3944 
4601 
3957 


2795 
3713 


Extension 


responsible for a country or group of 
countries as listed below. Assistance 
or information about marketing in 
these countries may be obtained by 
dialing these key people directly: 
202-967 plus the given extension 


Far East 
Australia and New 
Zealand 
East Asia 
Japan 
South Asia 
Southeast Asia 


3646 
5401 
2427 
3137 
3875 


Latin America 

Brazil 

Caribbean countries, 
Venezuela, and 
Colombia 

Mexico, Central 
America and 
Panama 

Remainder of South 
America 


5427 


2995 


5020 


2428 


Special units within the Department of Commerce have been created to 
deal with the particular marketing situations: 


Commerce Action Group for the Near East 


North Africa 
Near East 


5737 


Bahrain, Iraq, Jordan, Kuwait, Lebanon, Oman, 
Peoples Democratic Republic of Yemen, 

Qatar, Saudi Arabia, Syria, United Arab 
Emirates, Yemen Arab Republic 


Iran, Israel, Egypt 


Bureau of East West Trade 


Eastern Europe 
USSR 


Peoples Republic of China 





UNITED STATES 
GOVERNMENT PRINTING OFFICE 
DIVISION OF PUBLIC DOCUMENTS 
WASHINGTON. D.C. 20402 


OFFICIAL BUSINESS 


PENALTY FOR PRIVATE USE, $300 





CIRP XEROXSOOX 


XEROXIUNIV AICROFILS 
SERIALS DEPT 
300 NO ZEEB RO 
ANN ARBOR 


MT 4B106 


POSTAGE AND FEES PAID 
U.S. GOVERNMENT PRINTING OFFICE 

















